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What kind of holiday sales season are you 
expecting? 
  

Compared to last year… 

Increased sales?   

Decreased sales?   

Flat? 



2014 Metro Holiday Spending Research 

Holiday consumer behavior study—when, 
where, how 
Conducted September 15–24, 2014 
27 major and middle markets 

Research partner: 



Insights 

When do people shop? 
Where and how do they shop? 
What drives shopping behavior? 
How do Twin Cities shoppers compare to 
other markets? 



In general, Star Tribune readers… 
• Have NO SET BUDGET for holiday 

spending (69%) 
• Will spend more or the same as 

last year (72%) 
• Somewhat less likely to shop on 

Black Friday and Cyber Monday 
• More inclined to shop in store, less 

likely to shop online 
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Which of the following do you use to make shopping decisions? 

Star Tribune
USA

Which of the following do you use to  
make holiday shopping decisions? 



When are “the holidays”? 



19% 
16% 

5% 

47% 

10% 

3% 

21% 
23% 

7% 

40% 

6% 
2% 

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Already started Before
Thanksgiving, but

not yet started

Black Friday First two weeks
in December

Within the 10
days before
Christmas

Other

When do you expect to do the bulk of  your holiday shopping 
this year? 
 

Star Tribune
USA

9/15 – 9/24 

One-fifth 
started in 

September 

When do you expect to do the bulk of your  
holiday shopping this year? 
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When do you expect to do the bulk of  your holiday shopping 
this year? 
 

Star Tribune
USA

71% 
say Thanksgiving 
specials matter 

Will Thanksgiving specials have an impact on your 
purchase decisions? 
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Where will you look for Thanksgiving specials? 
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In what type of stores will you be doing your 
holiday shopping? 



What types of holiday gifts will be 
on your shopping lists this year? 

1. Apparel (67%) 

2. Gift cards (60%) 

3. Toys (45%) 
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How important are discounts, coupons and sales for items you are  
likely to  purchase this holiday season?  

62% of Star Tribune 
readers think that holiday 

specials & coupons are  
very important 

How important are discounts, coupons and sales for 
items you are likely to purchase this holiday season? 
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Which is your main source (#1 choice) for  holiday specials? 
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55% will use 
newspapers 

to learn about  
holiday specials 

Which is your main source (#1 choice) for holiday specials? 
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When do you expect to do the bulk of  your holiday shopping 
this year? 
 

Star Tribune
USA

45% 
will purchase 

gift cards 

What proportion of your holiday expenditures will be used 
to purchase gift cards? 
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When do you expect to do the bulk of  your holiday shopping 
this year? 
 

Star Tribune
USA

68% 
will purchase store 

brand gift cards 

What type of gift card are you most likely to purchase? 
(Select all that apply) 
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