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AND THE WINNER IS...




BOLD WON THE BID

Bold new stadium

 An engaged, excited
Executive Host Committee

« Corporate engagement
and commitments

o A vibrant community
with a lot of growth

e An accessible,
connected infrastructure



THE SUPER BOWL PLATFORM:

MUCH MORE THAN A GAME

3 Years
10 Days

* Millions of Guests
o 130 Countries

33 Languages

e 5,000 Media
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THE WORLD'S MARQUEE SPORTING EVENT
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NFL Experience

Super Bowl Boulevard
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| Media Center
_ Media Party
_ House

| Honors

_ Tailgate Event

Taste of the NFL

Minnesota Host Committee
Hospitality Events




NFL EXPERIENCE
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Exhibits
 Media

« Memorabilia

e NFL PLAY 60 Clinic Field
e Kid’s Training Camp

* Field Goal Kick




SUPER BOWL BOULEVARD

Central Location for
Fans and Locals to Gather

Winter Activities for All to Enjoy

Art, Culinary, Theater
and Fashion

concerts
Signature Drinks



RADIO ROW

Broadcast Booths

Celebrity Interviews
Nationally Recognized Hosts
Social Media Central

Up-to-the-minute “Stat Center”




MEDIA NIGHT

Open to the Public

Opportunity to See Your
Favorite Superstars Up
Close and Personal

Thousands of Worldwide

Media Interviewing AFC
and NFC Team Players

Fan Access to Player and
Cheerleader Appearances



TASTE OF THE NFL

« QOriginated in Minnesota in 1992

« Strolling Food and Wine Event
with Live Entertainment,
Celebrity Chefs, One-of-a-kind
Auction Items and More

« $1M Raised Annually for
Hunger Relief




NFL HONORS

e The Night Before the Super Bowl

e Star Studded Football and
Entertainment Event

~ NATIONAL FOOTBALL Lllﬂl.ll_




NFL TAILGATE PARTY

‘w0 % awrw ° Pre-game Extravaganza
 World-Class Dining and
Entertainment for Guests

e Meet and Greet with NFL
Athletes and VIPs



WORLD'S MARQUEE SPORTING EVENT

Saint Paul Winter Carnival
 Minneapolis Loppet

e Concerts

e Parties

* Fireworks

e Celebrities

 Broadcast



ST. PAUL ICE CASTLE

e St. Paul Winter Carnival
e |Iconic Minnesota Image
 Tradition of BOLD NORTH




e 5,000 Media Members

* Print, TV, Radio and Web

* Once-in-a-generation
Opportunity to Tell the Story

of the BOLD NORTH




BROADCAST OUTLETS

 Local Sites Transformed into
National Broadcast Centers

 Prominent Opportunity to
Engage with National Media
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Super Bowl Hotels

New Hotels Completed by 2018
10 Minute Urive Time

20 Minute Drive Time

30 Minute Drive Time
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THE LEGACY OF SUPER BOWL LII
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le giving focused on kids*& health
- : s » 7

J to explore across Minnesota

- - o

NOT-TO-MISS..
things to do in Minnesota 2018
-
WEEKS of fun & excitement




SUPER HEALTHY KIDS

e Addressing an
Important Social Issue

e Showcase Minnesota’s
Commitment to Health

« QOrganizations Throughout
Minnesota Devoted to
Kid’s Health



VOLUNTEER FORCE

10,000 Volunteers

* Greeters, Parking Directors,
Transit Ambassadors, Logistics
Coordinators, Event Staff

e Future Force for Other
Minnesota Events

 We Need Your Help.
Opportunities will be posted on
www.MNSuperBowl.com



A UNIQUE OPPORTUNITY FOR MINNESOTA

A8B0LD

RZ.T&;TE BOLD NORTH WITH U N[]RTH

Active...\We get outside to run, ski, skate, snowmobile and yes even ride our bicycles year round

avors...From James Beard award winners to a booming food truck scene

t...You've heard of The Walker, the Minneapolis Institute of Art and the Weisman...but how about a community
and musicians who set up shop onto a local lake during the coldest month of winter?

..We bleed Vikings purple and gold

ds...Our music scene is diverse as Dylan and Prince; something for everyone from hip hop
rock

hion...Home of America’s Mall

rs...In spring our trees come alive in green, our lakes sparkle blue in the summer,
urst orange and red in the fall...but our boldest color is winter white!




RESULTS

$400M+ in Total Economic Benefits

 Millions of Dollars Dedicated to the
Health and Welfare of Children All
Over Our State

 AlLasting Legacy
e More Tourists
* Increase in Meetings and Conventions

 More People Willing to Relocate
to Minnesota

e More Businesses Will Consider a
L ocation in Minnesota
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